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Thit was ome of seve
eral messages deliversd
1o Los Angeles Mayor
Antonio Villarnigosa al
A recent mecling W ith
owners of some of Los
Angeles” best-known
brands and largesi
nunulaciurers

BOCEG Max Azria,
Joe's Jewns, Karen
Kane, Jerry Leigh,
Rhapsody Clothing,
Velvet Heart. KWDYE,
STC Textile and 1extile
il Dresign Knits wens
wmang the com P;lllid,'\
n.*|'-n,'a.un|w| al the Moy
= meeting, el af the Ohmni hastel in down-
b Lias .'I.|i!_'ch,"\..

The meeting was callest by the Callifornin
Fushion Association, which presented the
mayor with its newly nebeased report, “The
L Angeles—Aren Fashion Indusiry Profile,”
spomsored by financial-services company
CIT and prepaned by the Los Angeles Coun-
ty Economic Development Corp.

This was the first repaart on th stnte of the
industry since 2003, said Nse Metchek, ex-
ecutive director of the CFA.

“There's a el r||l||.'I!.|Iil.| for ::':I'll'f\”I. and
the ity can In'tp." she sand,

The group, which imeluded inponers and
manufacturers who produce domestically,
was composed of owners and top execn-
tives—"just the stakeholders inthe mamsfoe-
turing process,” Metchek said, “They were
the people who run the businesses—ihere
WETE i S there—o talk aboul posilive
II:i:l-_::w. thud con be done,”™

For CIT, it was a chapee 1o bring members
of the apparel indusary iogether to develop a
sirategy for the futre.

ST would call it an inaugural round-
table,” said Mitchell F. Cohen. manag-
ing director and Western-region direc-
tor of CIT, “It"s something CIT has done
arcamd the couniry, 11r:|r||__'i|'|g mn Lq. p|:|:. N
ers and trying (o come up with deas”
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Jompthan A, Liscus, CIT esecutive vice |'|n.-\i-
clend wmwl chiel sabes ollNcer, said the informa-
Heio dhiscussed of the meeling showld I:n:t|1 1]
nalide soune realistic action ems
that can be implemented.

O suggestion concemed ed-
ucating students abowt the indus-
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work ddone inthe regson
“When ey CTYONE falks aboat the \'il::h.'_ I.|:q;‘:L'
showldd 1alk about Fashion in the same breath

Industry Issues Discussed at Industry Meeting With Mayor

as entertainment,”
Metchek said
According to the
|11.|.:L'1'-r'n. affic M.‘.:n:r
\'il'l:lr,ail_'nh:l camee ot of
the meeting with mem-
bers of the apparel in
dhisiry with a betler un-
\.l\:nlillnll.n!_: i the chal
lemges facing the indus
try. A key takeaway from
the mecting was how
important L.As ore-
alive tlent is to sustain-
ing the fshion industry
in this city, Mayor Vil
laraigosa 1= commitied

lo pssasting in I'-r:lu-.lu:lz:
LA and the companics
that ercate, inmvale and
prosduce here. Discus-
sions took place about
Ways in which the [ash-
Haf |1|.!uw.|:r} ciould use
the "Urested in Los .l‘\l'l_L'{'Il_"\. brangl 1o Lap il
the .,.'il!:..'w. repuEaion as \lq,"ﬂFI! unl ..n';n:i\.ilz.
ceter —Almor A Meder

Apparel Industry: Challenges and Opportunities

try. The Los Angeles region has
14 design schools, but there is not
|."'|'|||IJ:_"!'| fecns on ihe business of
Fashion, Metchek sad, adding that
more emphasis should be placed
o the apparel industry even al
the high-school level. “Withou
edwcation you don’t get into this
business.” she sald, “This is pot
an entry-level business, Even in
the distribution center. they need
Hov kmow l_':lmrluwr\"

Another -ou__'t;c\Iiun Wis o
promale Los .-\n;ulr-‘ Fushion as
a hramd

“L.A. is o special place,” Co-
hen said, “We feel thene's a huge
valoe in the LA brand”

There is consumer demand Tor
products that ane “made in Los An-
geles™ (or Califomin) or “designed
in Los Angeles.” the apparel in-
\|I.I'11r_h' execubives sed, aml 1he iy
can help spread the wond about the

“The Los Angeles-Anea Fashion Industry Prafile™—
prpared by ihe Los Angeles County Economic
Dewelopement Codp., released by he Calileimia

[Fashion Association and sponsomed by CIT—inchides

an assessment of the industry’s challanges and
oppartunities.,

A fow findings from the rmepod:

» ARhouigh appanel employment in 10 Lok
Angeles region has deopped since ils 1996 peak,
1hee Southesn Calornia region's shate of the natsansl
apparsl employment his increased, For example,

In 2002, Los Angales and Orange County apparel
employment accounted for 24 percent of all LS.
manufacturing jobs. In 2009, meee than 33 percent
ol all LS. spparel marufacturing jobs wera in

Sealtirn Califearia, mare than 20 percent of agpand

piece goods and notions whalesalers wene basod in
ihe region, and nearly 7 percent of all textile-mill
jobes wene in tho anea,

= These's & need for equipment financing.
According 1o e repart, ~linance svailabity kesps
modernization for kocal manufacturng at bay.”

= These ane export oopostunities, but there ae

challenges, inchuting protective tantls for in-country
producens and the negd fof expon asistance and
MoAE eAport agents, many of wham ane based in
Mew Yark,

= Southesn Califomnia is home 1o several fashion-
related industrios, including cosmetics, jewelry and
foabaat, which employ more than 19,300 peopla
i Lem Angedes and Crange County, |n addffion,
Los Angeles is an advertising cerler whirs many
phofo shoots and comemestials s produced, which
el ps- support the fashion industry and its related
businesses.

Among the repo's suggestions:

= More marketing and @ “strong proprietary local
brand” are needed 1o promote Los Angedes. fashion,

+ Educational training in appanel-rated business
managemen could train fubune laaders.

= Qccupational programs in high schoal can
mroduce students 1o the opportunities in the fashion
Imdustry.

* Promation of Los Angedes madket weess will
educate L.A. residents on the importance of the local
Industry,
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